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1) SUMMARY TABLE 

S. No. Name of course 

Total number of students 

enrolled 

1 Financial Management 30 

2 Corporate Communication and Public Relations 34 

3 Media Studies 41 

4 Sports and Event Management 9 

5 Camera and Photography 10 

6 Advertising and Marketing Communications 20 

7 

Training on Mutual Fund (National Skill 

Development Course) 34 

8 French Language  70 

9 Spanish Language 32 

 TOTAL  280 

 

 

NAME  FINANCIAL MANAGEMENT (GP05FM)  

COURSE 

OUTLINE 

MODULE 1 

¶ Introduction to Financial Accounting 

¶ Preparation of Financial Statements 

¶ Financial Statements of Limited Companies 

¶ Annual Report 

¶ Introduction of Cost Concepts 

¶ Cost-Volume-Profit Analysis 

¶ Decision involving Alternate Choices. 

MODULE 2 

¶ Introduction to Financial Management 
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¶ Time value of Money 

¶ Introduction to Risk and Return 

¶ Valuation of Securities 

¶ Financial Statement Analysis 

¶ Financial Forecasting 

¶ Cost of Capital 

¶ Basics of Capital Expenditure Decisions 

¶ Analysis of Project Cash Flows 

¶ Cases and Exercises 

¶ Time value of money 

¶ Introduction to Risk and Return. 

¶ Valuation of Securities. 

¶ Cost of Capital. 

¶ Basics of Capital Expenditure Decisions. 

MODULE 3 

¶ Leverage 

¶ Capital Structure Theories 

¶ Capital Structure Policy 

¶ Dividend Policy 

¶ Management of Working Capital 

¶ Estimation of Working Capital Needs 

¶ Inventory Management 

¶ Receivables Management 

¶ Treasury Management and Control 

¶ Financing Current Assets 

¶ Risk Analysis and Optimal Capital Expenditure Decision 

¶ Current Development 

¶ Cases and Exercises 

¶ Capital Structure 

¶ Dividend Policy 
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NAMES OF 

STUDENTS 

ENROLLED 

S. No.  NAME  

1 Manaswita 

2 Priyanka Vasudev 

3 Aradhana 

4 Theres Thomas 

5 Tissy Annie Thomas 

6 Aashna Soni 

7 Aditi Singh 

8 Tanushee Saxena 

9 Alisha Arora 

10 Supriya Bhandari 

11 Aditi Sharma 

12 Prarthna Tandon 

13 M.Lavika Rozario 

14 Natasha Agnes D'cruze 

15 Bhavika Sachdev 

16 Mishty Dhooper 

17 Aarushi Alagh 

18 Mehak Kaur Anand 
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19 Ilesha Pratik 

20 Shagun Swaroop 

21 Sejal Maan 

22 Manali 

23 Anoushka 

24 Neha Khurana 

25 Sanjana Mahajan 

26 Paanya Verma 

27 Meenakshi 

28 Ritu Kumari 

29 Mehak Chhavra 

30 Mahima Malhotra 
 

ATTENDANCE 

SHEET 

 
ASSESSMENT 

PROCEDURE 

AND 

OUTCOME 

The programme gave students a platform to understand the choice of 

Investment and alternatives / factors affecting asset allocation. Basics and 

working of general and life insurance, Mutual funds, real estate markets with 

factors affecting risk and return, concept of estate planning were taught. It 

also gave them insights into working of Financial Markets, Evaluation 

Concept, Risk & return related to various asset classes, Value equity & 

bonds, Mutual Funds & Portfolio Management ï The fundamentals of all 

these concepts were taught & explained keeping in mind the contemporary 

market & changes ahead. The program also centered on bettering crucial 

skills of individualôs personality, professional communication and 
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Emotional intelligence; that helped the students become corporate and life 

ready. Each of these skills is instrumental in preparing the overall 

development and outlook of students. 

After understanding these concepts, the students can apply for jobs at Banks 

NBFCsô & Financial Institutions. Individuals can also do freelancing 

provided they have thoroughly practiced the concepts taught. 

Participants were evaluated through quizzes, participation in discussions, 

presentations and project work. Student were also taken through a battery of 

tests and other tools in order to access these skills individually. Development 

areas that were limiting the potential of a student were identified and each 

area was worked upon for overall awareness. Students were given 

assignments & projects concerned with Self-analysis and Development, 

Communication Effectiveness and Emotional Intelligence. 

All students successfully completed the course for the year. 

 

NAME  CORPORATE COMMUNUICATION AND PUBLIC RELATIONS 

(GP02CCPR) 

COURSE 

OUTLINE 
¶ History and practice of public relations in Indian and global setting ï The 

importance of communication in a spectrum of corporate setting is 

analyzed.  Need and role of PR professionals is studied. 

¶ Communication ethics, low and regulation is discussed. 

¶ Media Environment in India and the world ï Building and maintaining 

relationships of credibility with the media and developing methodology 

for the successful practice of media relations.  The overview of the print, 

electronic and digital media is given and PR is understood in the context 

of a fast-growing, fast-changing media. 

¶ Developing specialized skills for effective writing including 

brainstorming, researching, planning, structuring, wording, presenting, 

rewriting are taught through drill exercises in reading and understanding 

corporate news and literature. 

¶ Qualitative research methodologies to produce knowledge-driven 

programs and to measure the outcome of marketing strategies are 

discussed. 

¶ Developing strategic communication plans that include blending internal 

and external initiatives to accommodate core company principles are 

shared.  Anticipating crisis situation and doing crisis management is 

understood.  Organizing press conferences and media meetings, issuing 

press releases is taught. 

¶ Even Management and Planning ï Importance of events for corporate 

marketing and the kind of events with differing deliverables is studied.  

The opportunity for cross promotion and co-branding to bring value 

addition for the client/s is understood.  Preparation and budgeting for 

events, role of vendors and media opportunity at every stages is taught in 

details. 

¶ Case Studies ï Introduction to real life communication campaigns by 
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leading companies.  The structure of PR firms and how they function is 

understood. 

¶ Assignments 

MOU 


