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'admuustrators, executors, hqmdators, successors in interest and
| Part. H _

" offer such add-on courses (refer annexure 1 2 & 3) as an
oncourses oijC ' L

The Parues

| The ]esus & M'“'Y College (a Constituent co]lege of University of Delhi) located at

i Chanakyapun, New Delhl- 110021 represented through its Principal, Sr. (Dr.) Rosily T.L. fjm,
(hereinafter referred as JMC) which expression shall, unless excluded by or repugnant to the

Context, be deemed to lnclude 1ts adnmnstrators executors, liquidators, successors in interest

,and pen:mtted asagns of the Flrst Part :f", il

YStart Innovatlon Iabs Pvt Ltd, New Delhl w1th its reg15tered office at Flat no 206, Bmldmg No

| 4855/24, Ansari Road, Near Sanjeevan Hospital, Darya Ganj, Delhi 110002 through its

 authorized representative, Mr. Mridul Upreti (hereinafter referred as YSTART) which

o deemed to include its
 expression shall, unless excluded by or repugnant to the context, ;eer[mefted s bf the Second

I:"Whereas the ]MC is desn‘ous of 1mpart1ng skJJJ orlented add-on courses in Finance Industry,
o Data Sciences, Fintech, Innovation and Entrepreneurship

and other such Tech enabled courses as

may be agreed for the prospective learners/ students seeking to learn the skills related to this

sector for suitable work opportu.mtles And whereas, YSTART seeks to partner with the JMC to
educatlon partner for the annexed add-

”."-“

Therefore JMC and YSTART, upon the pxemlses and covenanls mentioned heremafter, each

) mdnndually a Party, and collectlvely referred to as Parties, agree to work together

‘ 1 OB]ECI' To faahtate prospechve learners/ students interested in pursumg Tech enabled
. courses as mentioned above and related add-on courses at Jesus & Mary College as
proposed & conducted by YSTART and as per annexures attached to thjs MoU

i (Annexures 1 2 and 3).

_ YSTART shall issue joint certificate(s) of the course(s) completed countemgned by the
authorized person(s) of JIMC & YSTART _ . | |

. 3 : ADM]NISTRATION Students will be responsfble for fulfilling all fmanc:Ial obhgahons,

mcludmg tuition and all requn'ed fee applicable for the course(s) of their respective
choice. JMC may, at its optlon, appoint any of its staff or faculty members to act as

representatives from its Go]lege as course coordinators and key officers from College to
keep track of the enrolments for the courses, its proper dehvery/ training by, YST ART
fee collections, efc. to safeguard the mterest of all concerned. : ¥

4. 'ADD-ON COURSE(S) TITLE, FEE, SYILABUS ELIGIBI[.ITY &OTHER DEI'AILS
" The add-on course to be run under this MoU & their respectwe fee, are detailed in
: _attached Armexures 1,2 and 3 respec’avely ! il ; j

25 Sﬁ‘FEE SHARING REIMBURSEMNTS & CALCUI.ATIONS ‘ i
‘ NiC shall collect and share the course fee receipts for the add-on courses w1th YST ART

llowmg ratio:
mcC (30%) YSTART (70%)
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IMC shall, on recelpt baSlS. pay to YSl" ART its complete fee share of 70% to meet out the

_expenses of advertisin. &
honoranum(s) g pubhﬂty lectures, tutorials & practical classes, teachers’

: 6, ‘:I RIN UNG AND STATIONARY JMC shall make available the admission forms for the
KAk ,students and retain its sale proceed with it. Any other printed material if requires, e.g.
g course mformatlon brochum shall be got printed by YSTART at its option.

Ty \7. YSTAR’I‘ OBLIGATIONS YSTART asa part of its deliverables and for the association
" with JMC, agrees to:
7.1. . support/assist JMC in developing the syllabus, curriculums, structure of the add-on
LA Lo coursesasPerthlsMoU
172 support & assist JMC in designing the brochures, pamphlets banners etc. for
~ effective implementation of marketing and visibility drive and public relations
programs for this initiative to generate awareness about the initiative amongst the
: target audience, YSTART can release advertisement(s), news and press releases (in
., print, electronic, web media) for the promotion of the add-on courses at own
by - discretionand costs. 4
P o mamtam its copy of student’s records and conﬁdermahty of the same.
A to advise and recommend any needed additions in number of add-on courses, advise
' and recommend modifications and updation that may be required in the existing
: add—on ‘courses of JMC and mplement the same accordmgly after the consent of

| ]MC.

Tt 8, JESUS & MARY COLLEGE OBLIGATIONS '
e 8.1 Allow use of College’s logo, web-links, contact information, videos, photos or other
' creatives (whether in print or electronic forms) at/in YSTART promotions materials,
i web51tes/ online, activities and advertisements (whether in print or electronic forms).
82 Allot classrooms in the JMC's premises with requisite furniture and fixtures,
" electricity, fans, lighting, instruction boards/ markers, almirah(s) etc exclusively to be
i used by YSTART for the educating of students enrolled in add-on courses of MC
83. Provide, on  occasions,  ils College  Auditorium | along  with
audio/ video/lights/ power-backup and spaces within its premlses for the promotlon :
of the course to be done by YSTART, at no extra costs.
84.  Collect fee for the add-on courses and maintain proper record and account of its’

affair at the JIMC. :
85.  Determine the timings of the classes of add on courses to be run by YSTART with

'~ mutual consent. '
86.  To ensure that the interest of YSTART & its properties are not effected in anyway by
- the activities of any students and teachers unions opexatmg in the vicinity,

87. . To keep the peons/ gatekeepers/ guards/ electrical technicians, etc duly informed
about the support that may be needed by YSTART i in smooth execution of the roles
and responsibilities entrusted. To allow the entry of the enqumng/ admitted
candidate for the courses to be run through YSTART ‘

To enforce upon students that no refund of fees, already paid by them, shall be
entertalned Also not to allow/ pemut defaulting candidates to attend the classes.
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10. VALIDITY AND DURATION OF AGREEMENT: This MOU shall/b
immediate upon the signature of the parties and shall remain in forceinif
period of one year. The duration of this MOU can be extended for f

duration provided a review is done by the parties after completion of\
period.

! p ;.zs.
11. MODIFICATION TO THE MOU: The MOU can be modified through mutual Wf“&
consent of the parties to this MOU,

12. FORCE MAJEURE: Neither party shall be held responsible for non-fulfilment of their
respective obligations under this MOU due to the exigency of one or more of the force
majeure events such as but not limited to Acts of God, War, Flood, Earthquakes, Strike,
Lockouts, Epldermcs, Riots, Civil Commotion etc. provided on the occurrence an;i
cessation of the other party immediately after, but not later than one mothh of suc
occurrence and,/or cessation. The period between the occurrence and cessation of such
event will be excluded while calculating the period during which the part has to perform
the obligations under this MOU. If the force majeure conditions conﬁnug beyond six
months, the parties shall then mutually decide about the future course of action.

In witness whereof the parhes hereto have signed this MOU on this 1¢ day of September 2019
mentioned herein before at New Delhi.

For and On behalf of First Part | Forand on behalf of Second Patt 1. iifeg
dh- /™
Principal
Jesus & Mary College : YSTART Inngvation Labs Pvr Ltd
Date: 04 / /0[ 2019
Witness(es) ; 4 Witness(es):
Name: ‘ it Name:

Address: i  Address:

TED

PUBL'IC. NEW DELH| |
. oeT amig’ T adocT 2019
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Annexure 1

Certificafé Program in Fintech Applications (40 Hours)

Course Overview ) Lihe: T ardin
This course will cover modules of Financial Services, Fintech areas such as B & &

vestment and wealth management, Proptech and Insurtech

Module 1: Basic Building Blocks =

Startup Ecosystem & Introduction to Fintech g : ing Fintech

a) Introduction to the Startup Ecosystem, Fintech an emergin, i th,
Overview of Startup ecosystem, overview of Fintech Industry, Factors figs"mg SO
new ideas and trends, disruption and disintermediation in Financial Servic

b) Over view bf Staffup key metrics and Financial Aspects of Start-.l_lp 1O i
Overview of key .Ifri:etn’cs, building MVP, Financial Analy;:s, Valuation and Fund r@g
. Investingina startup, Angel Investors Perspective. : : :

c) Applyi DeSI thinking for reimagining Ideas (workshop) j ] ) !
i )lgltl:i%ding ig?ninancial s%ervices customer journeys and applying concepts of design g
for reimagine simple challenges by Fintech companies i

+ d) Marketing of Financial Services 1 I s I e R el
" Marketing Channels and Customer Funnel management, key emerging channels for
. marketing BFSI and Fintech impact o T
*‘Module 2: Fintech in BEST nir bl ‘ :
. 'e) Fintechin Banking & NBFC India and Global Perspectives
‘ Fintech in Banking, disruption in banking, lending payments and risk management,
using fintech for customer engagement, banking without banking, innovative lending for

. unbanked. Alternative credit rating process using technology Global wealth and
Investment Management outlook and cases. Future of F

| intech trends and area of growth
- 'within Fintech for students option for a career. o v
9 Fintech in Lending Business | ‘ | | ,
Key areas covered - USP of Digital Lending Platforms, Product Developpy t, Credit
analysis, fraud detection Lo. ity :

an recovery & NPA mana ent, Customer j
User interface. Career opportunities in Fintech P g ]oumeys. ik
g) Fintech in Investment Manageﬁxéht & Asset Management I W i
Emerging use case in Investment Managemeqt, traditional investment management vs
Estate (Proptecry 7o euttech & Wealth Management

i o cntals - T Real Estite ot 6 o) ‘ i
thvfsegg' Student houging. . fage Services, Altemate Asset Focussed ~ Co-

b Brokgrage engines, \CRE, Communi

h”) “ln . PageBofyg)

Wy e~ NStl‘ilCﬁanan dil,
FF&E/ Ancillary renting ang manageﬂfég:tmem'- Vendor/ Tk, Design & Devel

Opment,
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j) Fintech in Insurance e
Traditional Banking and Insurance industry. Emerging trends for Insurance ?-t?mi ﬁeﬁ
commercial drivers. Key customer engagement metrics and case studies. Oppo
in Insurance Technology and Regulatory implications

j) Fintech in Wealth Advisory & Distribution ' X .
: Emerging use case in Wealth advisory, Digitization of Client advisor, Robo ad‘?jzz
blockchain applications in asset management, Product Design direct to cus

marketing platforms
Module 4: Business Analytics & Emerging Technologies

k) Data Analytics & its use case for Fintech ; :
Analytics driven approach to Financial Services, Introduction to Analytical tools used in
Fintech, Brief intro to Al/ML and its applications in Fintech |

1) Special Lecture on Blockchain / AIML / Startup Founder o i Sl e
Special applications and use case of Emerging technologies with start ups working in the
area b

Module 4: Closing & Assessment
Presentation to Incubator Jury + Assessment of Projects

Course Delivery K ; i : /
The sessions shall be planned with tutorials followed by bi-weekly project and academic

assignment breaks to enable the students complete their projects and assignments as they
complete the programme J i

Course Duration
Two/Three months maximum

Total sessions/ Total Hours (Theory + Practical)

Twenty 2 hour sessions / Fourty hours
Course Fee

Rs.17,500/ - in lumpsum

Hligibility

Minimum 10+2 qualified or equivalent. ' Uk

Candidates appearing the qualifying examinations may also apply and enroll.

Classes may be offered co-educational pattern as well. j

mg and shortlisting of the candidates for admissions to be conducted jointly by the JMC &

|
I

by b
| - Page6of1o WL W
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Annexure 2

Certificate Program in Business Analytics (Basic and Advanced, each 30 hours).

Course Overview (Basic Programme) 30 Hours . _ :

The Business Analytics course programme comprises application-based instruction by m'dUSlicIo};
professionals. Designed to give working knowledge of Data Sciences and decision malGnCh gects
business decisions and how they inter-relate, the course comprises of modules, resear ; Pfoé Y
and workshops. This programme is specifically designed for an entry level understanding o
subject

Module 1: Basics of Statistics & Exploratory Data Analysis Ly _
Concepts such as Data Distribution, Type of Graphs, Standard Deviation apd.Vana;'nlce,
Introduction to Sampling, Probability Distribution, Hypothesis Testing, Missing Value
Treatment, Feature Engineering, Univariate and Bivariate Analysis

Module 2: Introduction to R N
Programming principles, Fundamentals of R, Data types and vmuahsaﬁon

Module 3: Linear Regression Analysis | e CIN
' Applying Linear Regression Analysis, Model Building, Model Analysis and Industry
it Based Case Studies . i : - '
. Module: Logistic Regression Analysis

. Applying Logistic Regression Analysis, Model Building, Model Analysis and Industry
Based Case Studies . ‘

i Module 5: Time Series

‘Different components of Time Series, Forecasting Techniques and Model Validation, l

Wit Stationarity (Exponential Smoothening, ARIMA)
Modul_é’(»:'(]usteﬁngl- (bt A |
Performing Hierarchical Clustering, K-means Clustering, Scaling

Module 7: Market Basket Analysis i ‘ : : A
* Applying Market Basket Analysis,‘llApriopi Algorithm, Industry Based Case Study
Module 8; C]assific‘aﬁon. /| i L |
Applying Decision Trees, Random Forest
Module 9: Corporate Lecture s |
Corporate Lecture + Assessment

' Business Analyhcs (Advanced Lev.el). Pro : 20t
_ amme 30 H
! %(lmrBse Qvenziew (A_dvanced Programme)gr éum t Ll
€ Business Anal_ytlcs course programme comprises application-based instruction by industry
it 1 relate, the course compri f : ' i
and workshops, This togs 5 : Prises of modules, research Projects
: ) rksho amme is specifically des i el
i the subjelctland can be done after a basic level busineslfgggl;g; ‘22 i understandmg oF

it I urse
" Module 1: Introduction o Python

/hx'% PO R

M
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Programmmg pnnc1p1es, Fundamentals of Python, Data types and visualisation

Module 2 Advanced Maclune Learmng

Support Vector Machine, KNN(K-nearest nelghbors) Principal Component Analysis and,
Industry Based Case Study
Module 3: Text Mining

Understand the concepts such as Sentunent Ana1y51s, Term Document Matrix, Spars
Words Topic Modelling - | ‘

“u\‘l

Module 4: Neural Networks 04
Introduction to Neural Network, concepts of Deep Learning, CNN (Convolutional
. Neural Network), RNN (Recurrent Neural Network)

Module 5: Data Analyhcs

- Understand what is Hadoop, Complex Architecture of Hadoop, MapReduce, Hive and
P1g LA ‘

~ Course Traming tﬂethodology ]
Lecture and demonstrahons

{ Cowtie Duration L /1 | |
Two, three months maximum for each Basic and Advanced Course Respectlvely

* Total sessions/ Total Hours
; Thuty sessions /Thirty Plus Thirty = Sixty hours

Course Fee inLumpsum
Rs.17,500/ - for Basic Course i
: Rs 17,500/ - for Advanced Course

' Ehgiblhty , '
- Minimum 10+2 qualified or eqmvalent for Basic course. Basic course or Mathematlcs 2 statistics
or prior understanding of statistics required for advanced course

- Candidates appearing the qualifying examinations may also apply and enroIl.

- Classes may be offered co-educational pattern as well.

- Screening and shorthstmg of the candidates for admissions to be conducted ]omtly by the JMC &
YSTART i : | ‘

..:/Jhl- M/‘L"'ﬂ l'Paget.!oflo 2 : ' ! \k
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Annexure 3

 Certificate Program in Innovation and Entrepreneurship (40 Hours)

Course Overview ‘

This course is designed to intrdauce the participant to the key'elejments of Iljngvaéiiz ig
Entrepreneurship. It helps students understand the innovation in incumbent indus

helps students understand incumbent vs tech enabled business plans for prospective young
entrepreneurs and/ or job seekers in industries

Module 1: Basic Building Blocks

Startup Ecosystem & Introduction to Entrepreneurship ] i f L
a) Introduction to the Startup Ecosystem, Business Models and emerging Career options in
Startups. bt
vaerview‘of Startup ecosystem, overview of Fintech Industry, Factors driving 81'0‘(’:‘:‘{;
new ideas and trends, distuption and disintermediation in Financial Services as a
study
b) Over view of Startup key metrics and Financial and Legal Aspects of Start-ups {5
) Overview of kgy m):etrics, building MVP, Financial Analysis, Valuation and Fund raising,
Investing in a startup, Angel Investors Perspective. Qutline of Key terms SHA, SPA,

- Company formation, Founders Agreement, Legal and compliance aspects, Trademark
' and HR issues

¢) Applying Desi thinking for reimagining Ideas (workshop) ; - _ A
o ylgflligldjng %Iilnancial services customer journeys and applying concepts of design thinking
i for i'eimagine simple challenges of Incumbent Business

d) Developing and Presenting a Business Plan for Fundin ‘
Understanding basic building blocks of business plan and key value drivers, Marketing
~ and Customer engagement, Funding pitch deck Case Analysis
. Module 2: Deep Dive
€) Product Market Fit and Assessment

Market Segmentation, positioning and info sourcing, Designing Customer Journeys, A/B
Testing and NPS Customer Validation and feedback, Prototyping .

gement and Career optipns i
g2 Fmancuai Operations and Invéé?or Relations
Stuis, Schemesan e Opert forstrpe T VSO reporting cae
Module 3; Digital Transformation, , _ :
}slgajt{la};xsfonningTradiﬁonal Business through Technology. Special Lecture "by Founder of 4
o s et vt ey

1) Digital Trmfdrmation in Corporate World

" }m__%m .‘ L sl | i \j\l‘\

|
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- Course Duration

< g _ ansformin Incumbent Business bein
disrupted using techpOlogy. Careeropnonsindjgital transfogrmation‘ 3

j) Fashion Technolog '

'Modul'e 5: Cidsihg&AséeSShient e WEAF ST

- Tresentation to Incubator Jury + Assessment of Projects
CourseTrainingmethodology L e |
. Lecture demonstra_tions, workshops and assignments, etc,

T .:“'}f.“
- Two/three months maxirmum O

.Tdtii‘éessions/Tot'a] Hours' ! /il
 Twenty (two hour) '§ession$ / Forty hours |

| CourseFee =
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