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On 30th October 2025, The Department of Commerce, in collaboration with Digitech Media 
Network, organized an insightful seminar titled “AI Powered Digital Marketing 
Masterclass – Learn Digitally, Grow Digitally”. The session was conducted by Mr. Alankar 
Ganguly, an eminent expert in the field of digital marketing and artificial intelligence. 

 

The seminar commenced with Mr. Ganguly discussing the power of digital marketing and 
providing an overview of the ever-evolving digital marketing landscape. He elaborated on the 
effective ways to promote a brand in the digital space and emphasized that digital marketing 
has become an essential skill and a leading trend in the current professional world. 



Mr. Ganguly also highlighted the career 
opportunities available in this domain, 
explaining how one can work as a 
freelancer or be part of an advertising 
agency. He stressed the importance of 
understanding the algorithms of 
platforms like Instagram, Facebook, 
Snapchat, and Google Ads to optimize 
marketing strategies. He further 
discussed the key aspects of social media 
analysis, focusing on critical questions 
such as “What type of content works?”, 
“When and how often to post?”, and 
“Why to post?”. 

 

He also shed light on the significance of understanding consumer and user behaviour, which 
forms the backbone of successful digital marketing. Moving forward, Mr. Ganguly explained 
how Artificial Intelligence enhances marketing, teaching the audience how to form effective 
AI prompts and reinforcing the idea that AI is here to assist, not replace us. 

The seminar concluded with an engaging Google Form assessment and an interactive Q&A 
session, making the experience both informative and participative. Overall, the seminar proved 
to be an enriching and enlightening experience, providing students with valuable insights into 
the dynamic intersection of AI and digital marketing. 

 



 

 


